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N. C. A. Officers and Staff 
Speak at Pennsylvania 


“We canners, of all businessmen, 
have less reason to worry than per- 
haps all others,” stated N. C. A. Presi- 
dent Louis Ratzesberger, Jr., this 
week in a principal address at the 
annual convention of the Pennsylvania 
Canners Association. 


Mr. Ratzesberger cited authorita- 
tive forecasts of increased economic 
activity as the basis for optimism 
in answering the question “Why 
Worry?,” which was the theme of the 
Pennsylvania meeting. 

“Each year,” he said, “we are ac- 
quiring 2% million new potential cus- 
tomers.” 


He also reported forecasts of con- 
tinuing increases each year in popu- 
lation, the number of family units, 
and total employment, as well as in 
other economic indices such as gross 
national product, national income, and 
disposable income, 

Mr. Ratzesberger said that many of 
the things we worry about never hap- 
pen. “Often by analyzing a situation 
and taking preventive action, we can 
forestall trouble,” he declared. “That 
is what Bill Free and his Committee 
on Canned Foods Promotion hope to do 
from their current studies and discus- 
sion.“ Mr. Ratzesberger continued: 

“We can confidently say that we are 
performing an important service for 
the housewives of the nation. We have 
a product with a high degree of con- 
sumer acceptance. Our product is 
favorably priced in relation to other 
foods and other elements in the cost 
of living. Our potential market is 
growing at a tremendous rate. 


“With so many favorable factors in 
cur favor, why worry? 

Let's do an even better job in can- 
nang fine foods; let's examine every 
tail of our individual businesses and 
iverease our efficiency and reduce un- 
h-cessary costs; let's do a better job 
„ merchandising our canned foods; 
ad let's do a better job, continually, of 
„ling the world what we are doing in 
our plants and how that benefits every 
ce nsumer of food.” 

in another address at the Pennsyl- 
vinia convention, N.C.A, Secretary 


(Please turn to page 328) 


Raymond A. Robinson, Well Known in Market Research, 

To Speak at General Session of 1954 N.C.A. Convention 
Raymond A. Robinson, well-known marketing research executive, 

will speak at the opening General Session of the N.C.A. Convention 


at Atlantic City, January 23, on the same program with the Sec- 
retary of Agriculture, Ezra Taft Benson. 


Foreign Agricultural Service 


Secretary Benson on November 19 
announced expansion of work of the 
Foreign Agricultural Service directed 
toward maintaining, regaining, and 
expanding the foreign markets for 
surplus or potentially surplus Amer- 
ican farm products. At the same 
time, the Secretary announced that 
FAS has completed a thorough inter- 
nal reorganization in support of its 
expanded activity. 


The expanded export promotion pro- 
gram will be assisted through an ad- 
ditional allotment to FAS of $250,000 
of Section 32 funds, to be utilized 
during the remainder of this fiscal 
year. The fund is in addition to 
others previously made available for 
FAS work. 


Foreign market development will be 
the dominant activity of the new For- 
eign Agricultural Service. Clayton 
E. Whipple, Acting Administrator, 
will be aided in directing the work 
by three assistant administrators: 
Gustave Burmeister, marketing devel- 
opment; Fred J. Rossiter, foreign 
service and trade programs; and W. 
A. Minor, management. 


The marketing development activ- 
ity will be carried out primarily 
through six commodity divisions of 
which one is for fruits and vegetables. 
Surplus problems exist in each of the 
commodity groups, FAS said, and each 
division will be responsible for action 
in its field. 


The foreign service and trade pro- 
grams activity will be responsible for 
directing the marketing and trade re- 
porting activities of the world-wide 
American agricultural attache serv- 
ice, USDA participation in interna- 
tional organizations and trade and 
tariff conferences, and the Depart- 
ment’s work in export-import pro- 
grams. 


Mr. Robinson has been Director of 
Research with the Crowell-Collier 
Publishing Company since 1937. The 
research agency is making a broad 
nationwide survey of the frequency of 
use of canned fruits, vegetables, and 
juices. As part of this survey, infor- 
mation is to be obtained on reasons 
for infrequent servings, opinions con- 
cerning relative quality and price of 
canned foods, and factors that influ- 
ence the housewife when she buys 
canned fruits and vegetables. 


At the N. C. A. Convention, Mr. Rob- 
inson will report on the findings from 
this survey and will talk on the sub- 
ject “What the American Housewife 
Thinks of Canned Foods.” 

Mr. Robinson has just rounded out 
30 years of continuous service with 
the Crowell-Collier Publishing Com- 
pany. He joined the promotion de- 
partment of the company in 1923 and 
later became manager of sales records. 
In 1929 he was named assistant direc- 
tor of research and since 1937 has 
been director of research. Mr. Robin- 


(Please turn to page 330) 


U. K. Decontrols Fruit Trade 


The United Kingdom has announced 
that it will discontinue purchasing 
canned grapefruit, pineapple, and 
mandarin oranges after the end of 
1953 and will return these operations 
to private trade. 

According to Foreign Commerce 
Weekly, “Arrangements for private 
imports will be announced later, but 
dollar imports probably will be re- 
stricted as heretofore unless special 
funds are available. 


“The Minister of Food will continue 
to buy and to control the price and 
distribution of canned apricots, 
peaches, and pears because the quan- 
tity in which these popular canned 
fruits can be purchased from non- 
dollar sources is small in relation to 
demand.” 
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Information Letter 


FOREIGN TRADE 


Cuban Labeling Requirement 


Cuba again has postponed the re- 
quirement that imported packaged 
foodstuffs be labeled in Spanish, ac- 
cording to the November 9 issue of 
Foreign Commerce Weekly, official 
publication of the U. 8. Department 
of Commerce. 

The postponement, this time until 
January 31, 1954, was effected by 
Resolution No. 318, published Octo- 
ber 8. 


Panama Tariff Rates 


Panama has raised import duties 
on tomato products, effective Decem- 
ber 6, by decree-law No. 44 of Sep- 
tember 29. According to Foreign 
Commerce Weekly of November 16, 
this action was taken to give domestic 
products additional protection from 
imports. 

Following are the new customs clas- 
sifications and specific duties in bal- 
boas (1 balboa = US$1) per gross 
kilogram, together with former duties 
in parentheses: 

T toes and t to products: No, 141, To- 
matoes 0.10 (0.06); 262-bis, tomato soup 0.15 
(free); 265, tomato paste 0.35 (0.30); 275, 
tomato sauce 0.26 (0.15); 276, table prepara- 


tions with tomato base 0.20 (not previously 
classified). 


Thailand Tariff Rates 


Thailand has doubled the tariff rate 
on imports of canned fruits and has 
raised duties on canned vegetables 
and canned fish by one-third, accord- 
ing to Foreign Commerce Weekly, 
official publication of the U. S. De- 
partment of Commerce. 


N. c. Aa. Officers and Staff 
(Concluded from page 327) 


Carlos Campbell stressed the benefits 
food canning brings to farmers, labor, 
and the consumer. 

Mr. Campbell said that growers of 
fruits and vegetables for canning re- 
ceived two and a half times as much 
this year as during the prewar period 
1935-39; that workers in canning fac- 
tories this year received wages that 
were more than three times the wages 
paid to cannery labor during the pre- 
war base; yet consumers are buying 
canned foods at their local retail 
stores at prices that are only two- 
thirds larger than the prewar prices. 

“This record,“ Mr. Campbell de- 
clared, “indicates that during the past 


15 years the competitive forces op- 
erating within the canning industry 
have held the increase in consumer 
prices down considerably below the 
increases that canners have been re- 
quired to pay for the raw product 
and the labor for canning these fruits 
and vegetables.” 


The Information Division prepared 
the usual press and radio releases on 
the speeches by President Ratzes- 
berger and Secretary Campbell. These 
were mailed to 301 Pennsylvania 
newspapers, the wire services, the 
canning industry trade journals, the 
farm and news editors of 178 radio 
stations in the state, as well as to 
14 network commentators. 


Mr. Ratzesberger made two radio 
appearances while in Harrisburg. 
On the first of these he was inter- 
viewed on the central Pennsylvania 
radio network program by Ruth and 
Lew Doolittle, at noon, November 23. 
Later that afternoon he was inter- 
viewed by Pete Womback on station 
WCMB, the Mutual outlet. 


PUBLICITY 


Parents’ Magazine 


The food section in the November 
issue of Parents’ magazine features a 
series of articles on “Family Meals 
from the Oven” by Blanche M. Stover, 
food editor. 


One of the seven meals, given in the 
series, is entitled “Canned Food Din- 
ner...” It begins, “Tuck this menu 
into your file of quick-and-easy din- 
ners for club meeting days or unex- 
pected guests. Everything except the 
children’s milk can be kept on the 
canned food shelf ready to serve in 
warm-up time.” The canned foods 
featured in the menu are pea soup, 
luncheon meat, spinach, beets, peaches, 
and mincemeat. 


Woman's Home Companion 
In her December article “Good 


Food,” in the Woman's Home Com- 
panion, field reporter Nell B. Nichols 
reports Christmas suggestions gath- 
ered from young homemakers in San 
Diego. The following is quoted from 
the article: 


“The talk turned to Christmas sho 
ping and one — voung mother told 
us about her ‘panic pantry.’ Her hus- 
band built it for her, a cupboard just 
wide enough to accommodate one row 
of cans or small food packages. She 


keeps the makings of quick meals 
there, with suggestions and recipes 
for quick dishes clipped inside the 
door. No matter how late she is 
Christmas shopping (or tied up by 
some other crisis) with this shelf 
there’s no need to get that panicky 
feeling. Here are some suggestions 
for a panic pantry: 

„A packa of Mexican dinner 
(composed of four cans of food) and 
a can each of beef chop suey, fried 
noodles, spaghetti in tomato sauce, 
ope hetti in meat sauce, gravy, boned 
chicken, tuna dinner (tuna and noo- 
dies in sauce), tuna, dried beef (glass 
ar), salmon, spiced pork loaf, veal 
oaf, roast beef, baby and junior 
meats, corned beef hash, roast beef 
hash, wieners, pork sausages, Vienna 
sausages and deviled ham and, of 
course, there are cans of vegetables, 
fruits, canned tomato aspic, packa 
and canned I a tin of cookies, 
package of cake mix.” 


Woman's Day Magazine 


An interesting article using many 
canned foods appears in the Novem- 
ber issue of Woman's Day magazine. 
“Soup’s On—and You Can Make A 
Meal of It” is written by Glenna Me- 
Ginnis, food editor. 


The author gives 24 main dish soup 
recipes with suggestions and ideas 
for salads, relishes, breads, and des- 
serts to round out the meals. 

Introducing the first soup recipe, 
Miss McGinnis says, “Get the can 
opener working and this quick-as-a- 
flash dish is eighty percent made.” 
The recipe uses canned clams, corned 
beef hash, and corn. There are 36 
uses of canned foods included in the 
other recipes and menu suggestions. 

Woman's Day is the popular home- 


maker magazine that is distributed 
by the A & P Stores. 


Better Homes and Gardens 


Two of the short food articles in 
the November Better Homes and Gar- 
dens magazine feature canned foods. 

One of the timely articles, “Start 
with a Can of Cranberry Sauce,” says, 
“Looking for a delicious come-on for a 
speedy dessert, main dish, or cooky? 
Then use canned cranberry sauce. 
You'll have tasty results, and doubly 
quick, too.” Three recipes and six 
suggestions using canned cranberry 
sauce are given. Some of these are 
attractively pictured in black-and- 
white photographs. 

Another article, entitled “Here's 
How for Perfect Pumpkin Pie,” gives 
two recipes for pumpkin pie, using 
canned pumpkin. 
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STATISTICS 


Canned Baby Food Stocks 


Details of the canned baby food 
supply, stock and shipment situation 
are reported by the N.C.A. Division 
of Statistics as follows: 


1952 1953 Percent 


change 
from 
: (thousands of dozens) 1952 
Canner stocks, Jan. 1. 57,522 55,300 — 4 
Pack, Jan.-Oct,....... 110.354 128.911 +17 
167,876 184.211 +10 
Canner stocks, Nov. 1. 31.677 59,456 +15 
Canner shipments 
during Oct......... 11.201 11,204 
Canner shipments, 
Jan. 1 to Nov. }..... 116,190 124.755 +7 


Canned Fruit and Vegetable 
Stocks and Shipments 


Reports on canners’ stocks and ship- 
ments of canned corn, peas, apples, 
applesauce, and RSP cherries have 
been issued by the N.C.A. Division of 
Statistics. 


Canned Corn Stocks and Shipments 


1952-53 1053-54 
(actual cases) 
Carryover, 427 729 2.317. 138 


38.212.332 36,244,505 


Total supply . 38.640,.061 38,561,733 
Stocks, Nov. 1.... 24.703 ,244 290.583.711 
Shipments, Aug. 1 to 

13,936,817 8,978,022 


1952-53 1953-54 Percent 
change 
from 
(actual cases) 1952-53 
Carryover, June 4,740,059 3.419.633 —28 
lack ... 20,446,277 31,365,049 + 7 
Potai supply . . . 34,186,336 34.785.822 + 2 
Stocks, Nov, 1... 18,638,045 21 236.700 +14 
Phipments during 
. .. 2,520,838 2,628,889 + 4 
Shipments, June 
15,548,201 13.548.873 —13 
Canned Apple Stocks and Shipments 
1952-53 1953-54 
(basis 6/10) 
arryover, Aug. 1... 1,270,630 178.405 
ck, Aug. Oet. 1.247.704 1.378. 188 
2.527.433 1,556,683 
Nov. 1 1,205,908 753 850 
‘ipments during Oct... . 543 808 587 647 
Aug. 1 to 
Applesauce Stocks and Shipments 
1952-53 1953 54 
(actual cases) 
( arryover, 178,804 
lack, July Oct. 5,708,121) 7.333.000 
pply 7.00 400 7,511,804 
~tocks, Nov. 1 3.805.154 4,014,221 


opments during Oct.. 1,358,473 1.537.704 
‘ipmentsa, Aug. 1 to 


3,114,240 3,407,043 


RSP Cherry Stocks and Shipments 


1952-53 1953-54 Percent 

change 
from 

(actual cases) 1952-53 

Carryover, ened 1. 212,040 113,030 —47 
Pack. . 3,802,004 3,848,620 — 1 
Total supply. 4,104,953 3,061,668 — 4 


Stocks, Nov. 1.... 1,590,407 2,005,200 +26 
Shipments during 
Oct.. 265 268,433 +1 
Shipments, July 1 


Forthcoming Meetings 


November 30—Tennessee-Kentucky Canners As- 
sociation, Antal Meeting, niversity of 
Tennessee, Knoxville 

D b 3-—Mi ta C „ Association, 
— Annual Convention, St. Paul Hotel, St. 

au 


December 3-4—Tri-State Packers Association, 
Inc., 51st Annual Convention, Haddon Hall, 
Atlantie City, N. J. 

December 8—Maine Canners Association, An- 
nual Meeting, Falmouth Hotel, Portland 
December 10-11—Georgia Canners Association, 
Annual Convention, Biltmore Hotel, Atlanta 
December lo-II— New York State Canners and 
Freezers Association, Inc., 68th Annual Con- 

vention, Hotel Statler, Buffalo 

December 10-11—Ohio Canners Association, 
46th Annual Convention, The Neil House, 
Columbus 

D ber 17—Wi i Association, 
— Conference. I Hotel, Milwau- 


4-6—Northwest Canners Association, 
Annual Convention, Multnomah Hotel, Port- 
land, Ore. 

January 7-8 Canners League of California, 
Annual Fruit and Vegetable Sample Cut- 
ting, Hotel Fairmont, San Francisco 

January 7-8—Illinois Canners Association and 
Illinois State Agricultural Experiment Sta- 
tion, Canners and Fieldmen's Short Course, 
University of Hlinojs, Urbana 

January 18-21—Canadian Food Processors As- 
sociation, Annual Convention, Alpine Inn, 
Ste. Marguerite, P. d. 

January 19-21—Michigan Canners Association 
and Michigan State Agricultural Experiment 
tation, Canners and Fieldmen's Short 
Course, Michigan State College, East Lansing 

January 19-22—-National-American Wholesale 
Grocers Association, Annual Convention, 
Ambassador Hotel, Atlantic City, N. J. 

January 21-22— National Pickle Packers Asso- 
ciation, Winter Meeting, Roosevelt Hotel, 
New York City 

929 23-27—National C * jati 

47th Annual Convention, together with Na- 
tional Food Brokers Association and Canning 
. and Supplies Association, Atlantic 
ty, N. J. 


PUBLICATION 


Figuring Break-even Points 


The Small Business Administration 
has issued a leaflet, Figuring and 
Using Break-even Points, showing 
how the break-even point may be de- 
termined and how to determine the 
size of profit margins or losses at 
various production levels. 

Copies of the four-page leaflet are 
available upon request to the Small 
Business Administration. 


General Specifications for 
Warehouse Cases 


General specifications for warehouse 
cases have been proposed by the Food 
Distributors Association of the Phila- 
delphia Trade Area following a study 
on improving warehouse operations. 

Following are the proposed specifi- 
cations: 


“(1) All cases should be rectangular 
in shape. [The U. S. Department of 
Commerce, in Simplified Practice Rec- 
ommendation 146-52 — boxes 
for canned fruits and vegetables, like- 
wise recommends rectangul lar-shaped 
boxes. ] 

“(2) All printing on cases should 
be a minimum of one inch in bold type 
of dark ink. 

“(3) Quantity in unit numbers 
should be in the upper left-hand 
corner — the case. ize of pack 
should be on the upper right-hand 
corner. 

“(4) All cases should be marked on 
22 two ends, preferably on four 
sides 

“(5) Provision should be made for 
two blank spots at the lower left-hand 
and right-hand corners of the case. 
One of these spots is for a code num- 
ber and the other is for use in the 
block or slot system.” 


PROCUREMENT 


QMC Committee on Canning 


The Army Quartermaster Corps’ in- 
dustry advisory committee on Fruit 
and Vegetable Canning will meet in 
Washington December 3 at the call 
of Frank C. Elliott, chairman. 


Members of the committee were ap- 
pointed recently by The Quarter- 
master General, Maj. Gen. George A. 
Horkan. Members are: 


Milton E. Brooding, California 
Packing Corp., San rancisco; C. F. 
Burhans, Jr., Lakeland Highlands 
Fla He Co., Inc., Highlands City, 
Fla enry P. Cannon II, H. P. Can- 
non & Son, Ine., Bridgeville, Del.; 
Frank Estes, Bercut-Richards Pack- 
ing Co., Sacramento, Calif.; G. T. Har- 
rison, Tilghman Packing Co. Tilgh- 
man, Md.; Fred C. Heinz, H. J. Heinz 
Co., Pittsbur h; John T. Menzies, The 
Crosse & Blackwell Co., Baltimore; 
Norman W. Merrill, 9 Lake Pack- 
ers, Inc., Salem Robert C. 
Paulus, paulus 4 ‘Packing Co., 
Salem, Ore.; Burnell Richmond, Rich- 
mand-Chase Co., San Jose, Calif.; 
Alfred J. Stokely, Stokely-Van Camp, 
Ine., Indianapolis; and J. B. Weix, 
Oconomowoe Canning Co., Oconomo- 
woe, 
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Information Letter 


1954 Convention Program 
(Concluded from page 327) 


son is well known and widely re- 
spected in marketing research and 
advertising circles. His capable lead- 
ership of the large research depart- 
ment of Crowell-Collier has pro- 
duced several innovations in market 
research techniques. The Woman's 
Home Companion “Reader-Reporter 
Panel” was the first of its kind in 
the country. For many years, begin- 
ning in November, 1942, Mr. Robinson 
published monthly in Woman's Home 
Companion the results of his monthly 
polls on women’s opinions on national 
problems. He and his staff have spent 
many years studying and perfecting 
the use of mail questionnaires. The 
efficiency which they have attained is 
reflected in the fact that rarely does a 
Crowell-Collier mail survey obtain a 
reply of less than 70 percent. Some 
produce a return well above 90 per- 
cent. 


Mr. Robinson for a number of years 
has been identified with annual auto- 
motive surveys that are widely used 
and keenly anticipated each year. Be- 
fore joining Crowell-Collier, Mr. Rob- 
inson spent four years with the adver- 
tising and promotion department of 
the Packard Motor Car Company. 


Mr. Robinson is widely known as 
a dynamic and effective speaker not 
only in the United States but abroad. 
At the invitation of several European 
agencies Mr. Robinson lectured abroad 
during the past summer. At Lau- 
sanne, Switzerland, he spoke before 
a joint meeting of the World Associa- 
tion for Public Opinion Research and 
the European Society for Opinion 
Surveys and Market Research. In 
Vienna, he spoke on travel research 
before the International Association of 
Scientific Experts on Tourism. Each 
year in the United States he also ad- 
dresses groups of travel organiza- 
tions, presenting the results of the 
latest American Magazine Travelogue. 
Recently he was made a Fellow of the 
International Institute of Scientific 
Travel Research in recognition of his 
work and contributions in this field. 


Mr. Robinson has won three annual 
advertising awards for research stud- 
ies advancing the knowledge of ad- 
vertising. His specialties in the 
market research field are field inves- 
tigations concerning consumer and 
dealer surveys, market analysis for 
specific products or industries or 
media, attitude and opinion polls, and 
panel studies. Some of his best known 
contributions include the 1941 Survey 
of Family Food and Grocery Pur- 
chasing, Advertising and the Con- 


sumer Movement, his compilation of 
„Tomorrow's Customers for Avia- 
tion,” and the “Story of Selling.” He 
is a member of the American Market- 
ing Association, the Market Research 
Council, and other professional organ- 
izations. 


PERSONNEL 


M. W. Baker Retires 


M. W. Baker, for a number of years 
in charge of inspection and regulatory 
activities in the U. S. Department of 
Agriculture, retired November 20. 
He plans to return to Columbus, Ohio, 
to manage personal business. 


A native of Jamestown, N. Y., he 
was graduated from the Edinboro 
State Teachers College in Edinboro, 
Pa., in 1912; taught school for five 
years; owned and operated two farms 
and operated a wholesale fruit and 
vegetable business at Ashville, N. Y., 
before joining the USDA in 1923. 


After five years of service with 
USDA at Pittsburgh, Mr. Baker 
transferred to Ohio as a federal-state 
supervisor of all fresh fruit and vege- 
table inspection work in that state. 
While in Ohio, he greatly expanded 
shipping and receiving point inspec- 
tions of fresh fruits and vegetables, 
developed inspection of canning crops 
in Ohio, and promoted inspection and 
standardization of processed foods in 
major canning factories in Ohio. Mr. 
Baker was placed in charge of all fruit 


and vegetable program operations in 
the Midwest in 1944, with headquar- 
ters in Chicago. 

In 1946, he was transferred to 
Washington, D. C., as assistant branch 
director, later becoming deputy direc- 
tor of the Fruit and Vegetable Branch 
in charge of fresh and processed in- 
spection work, market news and regu- 
latory activities, the position he held 
at retirement. 


Pennsylvania Canners Assn. 


The Pennsylvania Canners Associa- 
tion reelected the following officers 
recently at the association’s annual 
convention: 


President—A. Reed Hayes, Jr., Mif- 
flin County Packing Co., Reedsville; 
vice presidents—James M. Shriver, 
The B. F. Snriver Co., Westminster, 
Md.; John A. Hauser, The C. H. Mus- 
selman Co., Biglerville; and George 
C. Lambert, Keystone Mushroom Co., 
Inc., Coatesville; executive secretary 
—Charles W. York, York; treasurer— 
R. M. Mears, York. 


Indiana Canners Association 


The Indiana Canners Association 
elected the following officers recently 
at the association’s annual convention: 


President—T. N. Lyons, Morgan 
Packing Co., Inc., Austin; vice presi- 
dent—A. E. Coddington, Coddington 
Packing Co., Inc., Mt. Comfort; sec- 
retary-treasurer—A. F. Dreyer, In- 
dianapolis (reelected). 
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